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Wishing You a Year Filled With Joy,
And a Photo-Filled Card to Prove It

By ELtzseeTH HolmMes

Cindy Pastorius spent days sifting
through hundreds of haliday card de-
signs online. She narvgwed har ap-
tlons from 20 o 10 to three, before
settling an her favorite, a enlarful §-
by-7-inch card with spaces for slx
photos,

“There were Ut S0 AW O
tlons,” the 25-year-ald administrative
assistant Lays.

More ks more in holiday photo
cards this year, with mora spots for
different shats and more dealms oo
complement theam.

Thanks to designs available at on-
lime card services like Tioy Prints,
Minted and Paper Colture, (b need
ti boak perfect in a single holldzy
phato has been multiplied several
times over—with the need for an art
director throwm in,

The new chapter tn holiday cards
iz an outgrowth of all the photo shar-
ing and information swapping people
do year-round, with lttle self-editing,
on Facebook and other secial-media
sites. In an age when all your ac-
quaintances may know what your
kids look like or where you went on
wacation, hath your holiday card ard
the photos on it have to be high m-
pact.

Card-deslgn companles are cater-
ing to the new demands with mul-
tiphoto layouts and endless design
aptinns,

Timy Prints, the Sunnyvale, Calif.-
hased service Ms. Pastorius used, has
mare than 2,500 designs, including
473 pecommodating three ar morme
photes. I8 parent sibe, Shutterfly,
mre than donbled its design offer-
ings this year 10 more than 3,100, in-
cluding a style that holds 14 photos.
LSmapfish has o horizental year-in-re-
viirwr card with space for 20 photos.

With so mamy choices, producing a
standout holiday card, already a
sipaccful game of one-upmanship,
gets even tougher, Many of the new

a5 groaments to annotated, socor-
dion-folded timelines, Color schemses
have expanded o nclude moway-n-
spired hues of pink and gray. Senti-
ments run the gafmuar from “Toy w0 the
Warld™ to “Happy Everything.*

“T take it as a reflection of that
peraan's persosality, what they see
about their family that’s 50 fum,” says
Shristi de Silwa, a BB-vear-ald physl-
clan in Menle Fark, Calif, who has
sant put photo cards for most of the
past 15 years,

Older-style photo cards, typleally a
single image printed on 4-by-8-inch
phata paper, sell For as little asg 5D
cents each. The new cards can easily
cost five times as much, depending
on the number of photas and the
weight of the card stock. Additional
design features—rounded cormers,
decorative back, an envelope liner—
push the price even higher,

The price tag ks daunting for
somae. Aimee Carpenter, & mother of
four from Darien, Conn, who sends
owt 100 or more cards 8 year, mocked
up & minigture photo ook on
Minted—and then abandaned the
project when she saw the price of
5350 a pop.

Multiploto cards are a tangible
way to display the tremendous nam-
bar of digital photos many people
take each vear. "1t helps indacisive
parents like myself get out of a quan-
dary of having to plek one” says
Chrictopher W, chief executive and
co-founder of Paper Calture, in Mill-
heae, Calill, which says it has seen a
four<fold increase in mualtiphotoe cam
ordars this yoar

Desipners walk customers throungh
the process of picking the photos,
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with the alm of cohesion, not
clutter. They try to explain
that each photo Ina eial-
tiphoto card is like one idea or
o part of a story, Mr, Wo
says. “The more photos you
have, the less yoa'ne trying to

M. W says. "We talk them
through the process of picking
their photos. They want ta
kmow which one leoks better.”

The maximum number of
images Paper Culture will put
on the fromt of a card i wight,
M, W says. Any more than
that is too moisy. It also uses
visual tools, such as matching
colors n the design elements
with shades found in the pho-
togriaghsa,

Brenda Sheridan, a stay-ak-
homie mather in Haymarket,
Va., wsed her new Nikon D300
to snap pictures of her fumily
dressed in eoordinating shade
of bue and playing in the su-
tmmm leaves for their first muol-
tiphoto card.

Late one night, after her
fwo sons were in bed, she
skfted throwgh the design op-
tions on Shuatterfly and settled
an a 5-by-5-Inch red-and-blus
card with six photos, “Tt was
different than what I'd seen or
dane before,” she said.

Multiphoto card designs ame
capitalizing on another tremd—
the lifestylization of family
photcgraphy. Casual, candid
aubdoor shots take the vision
of 8 posed family, muss it up a
hit and add some action.

Anpela Ferrara, director of
product it at Pear
Tree Greetings, of North
ankato, Minn,, says some
customars mimie the style of
thie phatographs used in the
sample cards. If a meck-up fea-
tures a child lying in the grass,
many shoppers will recreate
that scens for thelr own card.

Spme people pull owt all the
stops. Leigh Anne Wilkes, from
Portland, Ore., arranged tor &
professional photographer to
meat har Tamily, including her
four children, ages 27, 25 22
and 18, while they were all vis-

racks for four new scarves and
two new bright-colored coordi-
nating coats. For props, Ms.
Wilkes bought thres giant
kraft paper lettera—J-0-Y—and
carried them with her on the
plame, "They fit in the over-
head compartment,” she says
with a langh, Once in Utah, she
Laid owt all of the autfits on
the floor to make sure the col-
ars were sufficiently comple-
mentary.

The shoot cost her abowt
£300, She and a frignd de-
signed the cards and kad aboutr
100 printed on Overnight-
Printecom at a cost of about
350, Months after the bolldays,
Ms, Wilkes says she still sees
her photo card on feiends” re-
frigerators. “If becomes a
keepsake more than a card,"
she saya,

Courtney Spencer, a wed-
ding planner from Richmond,
Wa., was still pregnant when
she hegan wading through op-
thens for birth announcements
om Minbed this fall, She wankesd
her birth announcement also
to serve 85 A holiday card bat
I"l.;urqd. she wouldn™t have time
or energy to plck the perfect
layowt after her danghter's Oc-
tober arrival.

By the time her danghter
was barn, Ms, Spancer had se-
lepted her design and added

the card to her online shop-
ping cart. °1 just needed o
dreg in the picture and the
weight and the date," she says,
Ehe had two drastas and & pair
bBloomers ready for the subse-
quent phote shoot.

Card sites offer convenlence
options that are hamnd for busy
peapls to refuse, Susan Dun-
can, of Marletta, Ga., had Tiny
PFrints asddress and mail 180
holiday earda. "1 eould have
saved money by doing it my-
self, bat they made it so eagy®
she says. The company says it
charges 50 cents por envelops
for address printing and 44
cents for the stamp.

Elaborate holiday photo
cards aren't just for newlnweds
or new parents. Hallie Bezner,
a 26-year-old attorney in Chi-
cago who grew up with the
haliday photo cacd tradition,
felt a little envious of married
friends who were semling oul
their own. 1 kind of felt left
out—like, ‘Oh, poor single
girl, * she says. Then she kad
an idea: “I'll zend owt 8 damn
picture with my dog.”

Ehe tied a bow around her
companion's neck and hired a
phatographer for a phoete
shaot. "Lots of Lowe,” the card
reads. “Hallie and Elle Wooids
Bezner,”
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Lelgh &nne Wilkes arranged a photo shoot with her family cver Thanksgiving In Utah.
She hired a photograpber, planned the wardrobse, brought props and desigmed the card,
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